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WHAT I5 LA&S?

Jissen Gakuen's Liberal Arts and Sciences
course is a special educational course
designed to give students maximum
exposure to the English language and
culture.

Students enrolled in the LA&S course will
undergo a series of rigorous English
communication classes throughout their
school career. They will also be exposed to
other subjects in English, such as Math,
Science, and History.

The goal of the LA&S course is to prepare
students for work and study in English

speaking countries.
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NUS: NRTIONAL
UNIVERSITY OF
S5INGAPORE

The National University of Singapore
(NUS) is one of the top universities in Asia.
The 2-LM students learned about
marketing with our school's global
education advisor, Professor Emeritus
Fujii of Waseda University, and NUS
students. At the same time, they are
learning about CQ (Cultural Intelligence)
under Professor Fujii's project.

Cultural intelligence (CQ) is a critical part
of setting yourself apart in today’s
globalized world of artificial intelligence,
machine learning, and innovation. It’s the
ability to relate and work effectively with
people from different cultural
backgrounds and it goes beyond existing
notions of cultural sensitivity and
awareness. With cultural intelligence,
you’ll know how to strategically use
cultural differences to come up with more
innovative solutions.
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